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Executive summary 
The Deliverable 8.1 ‘Project Identity Pack’ has been developed in the context of ToDrinQ Work Package 
8 which is dedicated to maximizing the impact of the ToDrinQ project by raising awareness, 
communicating around the project activities, and disseminating results, while engaging a variety of 
stakeholder groups applying a multichannel communication approach. 

The purpose of this document is to offer an overview of all branding materials developed within the first 
three months of the project, setting the basis for a coherent and easy-recognizable project identity. 

Structured around four main chapters, this document first introduces the readers to its deliverable, the 
logo, and templates of ToDrinQ project in chapters one, two and three, to continue with the fourth 
chapter that is dedicated to the project’s style guide and the fifth chapter that focuses on the identity for 
the social media channels.  

All the existing materials and tools presented in this document will be maintained and updated, if 
necessary, over the course of the project, while further resources such as brochures, posters roll ups and 
website will be developed in response to project developments, results, as well as stakeholder needs and 
requirements.
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1. Introduction  
Simple, easily recognizable, and self-explanatory are the three core elements of a good brand identity. 
To ensure that the project has a coordinated visual identity and a consistent ‘look and feel’ across all 
channels, all partners will have to make use of the templates produced and follow the guidelines 
developed for ensuring the project’s consistent visual identity. All the project’s materials, whether 
printed or digital, should be produced according to these guidelines that best reflect the project’s 
identity. 

To this end, the deliverable 8.1 aims to give an overview of the process followed for developing and 
establishing the project’s visual identity, while also presenting the available materials that are currently 
in use by the project’s consortium. More specifically, chapter 2 presents the different versions of the logo 
created and the final selection of the logo. The following chapter 3 features the available templates that 
are created for the consortium to use when disseminating the project to internal and external audiences. 
Chapter 4 presents the detailed style guide that defines the way the ToDrinQ logo can be used, the colour 
palette and the typography of the project, while chapter 5 also demonstrates how the visual identity of 
the project is reflected through the project’s digital channels and more in particular its social media 
channels. 

The deliverable closes with a conclusion chapter, highlighting how these visual materials will be further 
updated and expanded according to the project’s results, the developments, and the emerging needs of 
the project’s communications and dissemination activities. 

  



 

 
8 

www.todrinq.eu 

ToDrinQ  Project identity pack 

2. ToDrinQ logo 
ToDrinQ will focus on the development of a toolkit for adaptable, resilient installations securing high 
quality drinking water. To capture and reflect the importance of the project aims, a simple, easily 
recognizable, and self-explanatory brand identity was developed at the start of the project. The 8.1 task 
leader (WE) presented three different logos at the Pre-Kick-Off Meeting with all Work Package and Demo 
Case leaders, out of which the project partners selected the logo that best defines and symbolizes the 
nature and objectives of the project.  

 

 

  

Figure 1: Logo design process 



 

 
9 

www.todrinq.eu 

ToDrinQ  Project identity pack 

After the poll conducted, it was decided Option 1 will be the official logo with some minor final changes. 

Figure 2: Results from poll during the Pre-Kick-Off Meeting 

 

Final logo full color and black and white have been saved in JPEG and PNG format in the official project 
repository: 

 
Figure 3: Final logo full color 
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Figure 4: Final logo white 
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3. ToDrinQ Templates 
Minutes, Agenda meeting, Deliverable and PowerPoint templates have also been created so that all 
partners can use them when disseminating the project to external and internal audiences. 

3.1 Minutes 

 

Figure 5: Minutes template 
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3.2 Agenda 

 
Figure 6: Agenda template 
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3.3 Deliverable 
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3.4 Power Point 
 

  

Figure 7: Collage with screenshots from Deliverable template 

Figure 8: Collage with screenshots from Power Point template 
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4. ToDrinQ Style Guide 
To ensure that the project has a well-coordinated visual identity and a consistent look and feel across all 
channels, the communications team of ToDrinQ project developed a detailed style guide that defines the 
way the logo can be used, the colour palette and the typography of the project, featuring specific 
guidelines for each case.  

 

  

Figure 9: Collage with some screenshots from style guide 
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5. ToDrinQ social media 
Social media presence is vital for the project to reach its target audiences and achieve its communication 
and dissemination objectives. In a social media landscape of ample media platforms available, ToDrinQ 
will make use of two powerful channels: Twitter and LinkedIn.  

The project aims to reach a wide range of stakeholders, and, thus, Twitter and LinkedIn have been 
identified and selected as the best means to reach out to its target groups. Since the project’s launch, 
Twitter and LinkedIn accounts have been set up, following the brand visual identity of the project. In both 
accounts, the logo of the project has been used for the main picture, while another visually appealing 
picture is used for the background in both accounts, creating a consistency in the style of the project and 
keeping the accounts recognisable to its followers. 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

Figure 11: Twitter page Figure 10: LinkedIn page 

https://twitter.com/ToDrinQ_eu
https://www.linkedin.com/company/todrinq/
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Conclusion 
The aim of Deliverable D8.1 is to present all the materials created to build a strong brand identity for the 
ToDrinQ project and to facilitate the promotion and dissemination of the project’s activities and 
developments in an easily understandable, engaging, and appealing way. 

This report provides detailed information on all the work done for creating the ToDrinQ brand identity 
and the online branding developed. 

The portfolio of these materials will be further updated and expanded according to the project’ results, 
the developments, and the emerging needs for engaging and strengthening the partners’ interaction with 
the targeted stakeholders of the project. 

All these materials are to be used by the ToDrinQ project partners and they are available on the project’s 
internal repository. 
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Annex 1: Templates and style guide 
The aim of Deliverable D8.1 is to present all the materials created to build a strong brand identity for the 
ToDrinQ project and to facilitate the promotion and dissemination of the project’s objectives and 
developments in an easily understandable, engaging, and appealing way. This report provides detailed 
information on all the work done for creating the ToDrinQ brand identity and the online branding 
developed. 
 

ToDrinQ Agenda 
template.docx  

 

ToDrinQ Del. 
template.docx  

 

ToDrinQ Minutes 
template.docx  

 

ToDrinq PPT 
Template_final.pptx  

 

ToDrinq 
styleguide.pptx



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

The revised EU Drinking Water Directive promotes 
a risk assessment and risk management approach 
for securing drinking water supply in the context of 
climate change and increased pollution. However, 
this approach is challenged by insufficient 
information that is available to operators, 
especially in real time, on compounds and 
organisms of emerging concern, such as pesticides, 
pharmaceuticals, disinfection by-products, heavy 
metals and pathogenic microorganisms. We argue 
that if drinking water treatment could leverage 
novel technologies and design philosophies, and 
more agile operational actions could be 
supported, drinking water supply systems could 
become more adaptable and robust without 
expensive infrastructural investments. In this 
context, ToDrinQ develops and tests a 
compendium of modular, complementary, 
innovative solutions (the ‘ToDrinQ Toolkit’) that 
provide new information and better support tools 
to operators and designers to adapt to (short- and 
long-term) changes in water quality, while 
obtaining high drinking water quality at the tap. 
ToDrinQ develops novel real time sensing and 
water quality monitoring technologies, innovative 
treatment systems (especially suitable for small-
scale/modular, adaptable treatment plants) and 
interoperable decision tools that support resilient, 
evidence-based treatment plant design and 
improved overall water system operational 
awareness and response.  
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